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TRANSITIONING TO THE SALESFORCE LIGHTNING EXPERIENCE

What is the Lightning Experience?

Lightning Experience is a significant upgrade to the user interface of the Salesforce platform,
including many new features with a more modern look and feel
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)
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Be EpucATED

Understand why the switch to Lightning is important, and why it will ultimately be better for your users.

=  Salesforce is focusing all of its advancement resources toward the Lightning platform and does not plan to make updates to
the Classic interface

= |f Salesforce is putting its energy into the Lightning user experience, then time spent in Classic is time not fully capitalizing on
the value of the product

n

A successful launch and adoption will mean increased productivity for your users and a more streamlined tool for your
business processes
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Admissions Dashboard
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Be ReaDpy

Use the free resources Salesforce provides to prepare your org for the transition.

= Lightning Experience Migration Assistant

SETUP.

Lightning Experience

= Lightning Experience Readiness Check Learn  Check Readiness  Opimize wih Features  Set Up Users T It O

= Salesforce Optimizer Report

Learn About Lightning Experience
[ ] L
Introducing Lightning Experience
See how Lightning Experience can revolutionize the way your team gets work done. Watch Video

Salesforce Optimizer analyzes your implementation to determine ways that you can simplify Compare Lightning Experience and Salesforce Classic
customizations and drive adoption of features.

0 & -

Compare

Monitor Your Org Boost Productivity Get Tailored Resources
See how your implementation Streamline your features to make Browse resources that help you
stacks up to Salesforce’s best them easier to use and maintain. solve your implementation’s
practices. unique problems.

Check Your Lightning Experience Readiness

See what's needed to get key features and customizations ready for Lightning
Experience. We'll email you a readiness report with recommended actions and
workarounds. Tell Me More

Check Readiness




Be ReaDpy

Prioritize and understand the key areas that should be addressed prior to full launch— Here are
three that we recommend:

Set Up Users Turn It On

1. Activate “My Domain” —a custom subdomain that will be
a part of the URL for your org

2. Know the differences between Attachments/Documents
(Classic) and Files (Lightning)

3. Decide on your approach to Lightning rollout Turn On Lightning Experience

You didn't skip to the end, right? Great! You're ready to flip the switch.

Enabled

Home | Salesforce

S B CEEAN & hitps://kennedyandco.lightning.force.com/lightning/page/home
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BE STRATEGIC

Position your users for full adoption and eliminate negative impacts

= Pay special attention to your layouts, tabs and apps
= Master efficient navigation of the interface

= Prepare your users ahead of launch
o Meet with representatives from each key area/department to understand how they use Salesforce each day
o Research and implement Lightning features that will help the users in productivity
o Train each user group and highlight the features you have tailored for them

o Provide your users with resources to learn more
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Now LauncH!

Give your co-workers a reason to stay-- Your launch is only successful if Users remain in Lightning

=  Monitor usage and affirm those who are embracing the change

=  Seek out feedback
=  Dedicate time toward enhancing the tool

Read the product roadmap and stay up-to-date with release notes
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RESOURCES

= Salesforce Docs: Lightning Experience Considerations

= Salesforce Trailhead: Lichtning Experience for Classic Users

= Salesforce Docs: Lightning Experience Roadmap

»  Salesforce Docs: Differences Between Files, Salesforce CRM Content, Salesforce Knowledge,
Documents, and Attachments

=  TargetX Community: How can | use Salesforce Lightning Experience with TargetX

=  TargetX Community: Application Review Tool and Salesforce Lightning

= TargetX Community: Replace Email Campaign and Broadcast S-Controls with Lightning Compatible
Components
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